Spectacle in Politics 10.21

· Overview:
· For more information on the Final Project, see the Decolonial Theories and Practices course site for reference on the collaboration aspect and developing individual but related components of an issue/ topic
· Diálogo Hemisférico with Cristina Beltran, Marcos Sevedra (a DACA recipient facing deportation), and me is on Nov 21, 12:15-1:45 in the Hemi Conference room, where we had class, on 20 Cooper 5th Fl.
· 2 Components of Today
· Splitting into Groups for Final Project, Discussion of Final Project
· Political Performance “Reading”
· Recap on Posts
· Very good, lots of overlap
· Group Work/Final Project
· [bookmark: _GoBack]What are key elements of Political Spectacle?
· Logistics
· In the categories: what is “essential”
· Two main things must be addressed in each category
· Authority and performance performance of power
· Disruptive, intervention, resistence politics
· In groups, divide up the expertise
· Put diverse expertise heads in the groups
· Diana’s Ideas of Categories:
· Political Actors
· Easiest to think of this in terms of politicians
· Trump, senators, etc.
· How do they constitute themselves and how do they try to take up all the available airspace?
· Space (in it’s entirety)
· Arendt’s space of appearance
· Physical space: plaza, agora, etc.
· Online space and Media
· Gestures, behaviors, actions
· What kinds of behaviors or actions are we seeing? On the authority side or resistence?
· Maybe this is just part of everything
· Discursive Strategies
· How do people make arguments?
· How do people use language?
· Audience
· Who is the audience for these spectacles? Who is the public? Fandom?
· Elizabeth Warren as a figure in Harry potter, example.
· All of these categories must address race, gender, sexualities, ableism
· Categories must be porous in their abilities
· Performance types should be visible in these, interdisciplinary thinking
· Possible Categories
· Political Actors
· Strategies for Power
· Force
· Persuation
· Audience
· Space/Time
· Discursive Language and Strategies/ Language and Speech
· Media
· Mobilization of Passions (Affect)
· Probably not a category but needs to be in all of these
· Condensing Categories
· What does it take to become a political actors?
· Poster for introduction
· Tools of Power: Persuation (Language and Speech) and Force (Violence)
· Meng
· Eva
· Kristen
· Dantae
· Desiree
· Space- Digital & Material Platforms
· Laura
· Henry
· Maria Pas
· Anel 
· José Gabriel
· Carolina
· Time: Repetitions/Reiteration/Duration
· Cati
· Camila
· Susana
· Cynthia
· Naima 
· Xiao
· Publics / Audience / Fandom
· Lee
· José Alba
· Jonathan
· Michel
· What does the group do?
· Meetings: 
· How do we create a narrative together that is cohesive?
· Word Map with topics that are interested in
· Decide on a working time-line
· Create regular meetings
· Create a deadline for when items are ready to then bring together
· Nov 11th is a prelim date to know what you are doing to talk with Lex about how to put it on the website
· Nov 25th- tentative internal deadline to have a finished draft to then tweak
· Will decide on the presentation date this time.
· Dec 2nd and 9th presentations
· Political Performance “Reading”
· Trump Press Conference from 2017
· Creating a narrative different from the magazines and 
· Persuation: 
· Mostly, people want good people to say you are good but Trump says he is good and “putting it in their mouth for them”
· Appeal to the people
· Flattering the people
· People feel personally heard/talked to
· Takes his message “directly” to the people
· Bypasses the audience of the media and goes directly to the “people” through his speech
· Same in Twitter Account
· Creates in-groups and out-groups
· Made “enemy” lines
· Senate and press as the enemy
· Going off-script
· Unpredictability
· Going off the script (physically as well, looking up and down from paper) as a way of humanizing and “telling-it-as-it-is”
· Speech patters and repetition
· Establishing himself as a truth-teller
· Makes a game out of branding (who is telling truth and lies)
· Creates an identity as a whistleblower and therefore “truth-teller”
· The Aside as a tactic
· Ownership
· Over “crisis”
· Social Media
· Democrats can’t figure it out!
· Attitude to Authority
· Faces and actions: I can be a rule breaker
· Appeals to those who can’t break the rules
· Celebrity
· The “it” effect
· Use of Simplification
· Not nuanced, simple and repeat it over and over
· Simplifies by radicalizing
· Use of metaphors to enforce “Us/Them”
· Repetition
· Lack of Data, facts
· Positions himself as the hero, not taking the role of the ‘government’
· Condescension/Scold
· Paternalistic practice
· Punishing those who disagree
· Contagious
· Offering Proximity to Whiteness to minoritarian groups
· Historic allusion to create future
· Happening on the liberal side as well
· Rooted in the white settler as the “founders”
· White people see minoritarian subjects visibility as the extermination of the white population
· Emotion becomes the political driver
· Democrat’s use of Spanish in the Presidential Candidate Campaign Trail
· Code-switching
· Commodification of the codes
· Stereotypes are emphasized
· Beto: amazing that the white guy
· Julian: can’t speak spanish so is a “bad latino”
· Peru Example
· Context
· Dictator until 2001
· Congress was dissolved in 1992 and in 2002
· People were against it but now are for it
· Repetition but with a difference
· The man in power who is pro-democracy had to use the tactics of the dictator to get things done
· Video with the resistance videos
· Festive power of the people in their resistence
· MUST READ: Society of the Spectacle
· We live in an image-making society
